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Monitor 
your 
Accounts or 
Start a New 
One 



Hide or Delete Any Inappropriate 
Posts



Streamline
your selfies



Deactivate Old Accounts



Add the 
Right 
Photos

41% of Recruiters Judge Your 
Photo Before Ever Meeting You



Secure Names
and URLs

Check what is out there already before naming your business 



Post Industry-Related News, 
Quotes, or Articles



Follow 
Inspiring 
People
and 
Companies

https://www.themuse.com/advice/the-75-best-twitter-accounts-to-
follow-for-your-career

https://www.themuse.com/advice/the-75-best-twitter-accounts-to-follow-for-your-career


Google yourself



Resume Building 



How long does an 
employer take to 
review a resume?



Answer-Based on 
CareerBuilder Survey

•17%- Hiring managers 
spend an average of 30 
seconds or less

•68%- Hiring managers 
spend less than 2 minutes 



1. Visible Typos 

Facts

• 77% of hiring 
managers disqualify 
resumes with typos 
or bad grammar

Fix

• Give your resume a 
once-over 

• Ask a peer to review 
before submitting 



2. Your email address is 
burpmaster69@Hotmail.com

Facts

• 35% of employers will 
disqualify candidate based off 
the unprofessional email 
address

Fix

• Sign up for a new email 
account 

• Email can have a variation of 
your name 



3. No Visible Results

Facts

• 34% of hiring managers want to see 
quantifiable results 

Fix

• Consider professional achievements 
and attach numbers that are 
significant 

• EX: Number of touring gigs in a year



4. Resume is hard to read

Facts

• 25% of hiring managers will overlook 
resumes that are difficult to read at 
first glance

Fix

• Break your resume into sections with 
work history and use bullets to break 
up the text

• Do not submit a resume with long 
paragraphs 



5. Resume looks generic (Template, 
Verbiage) 

Facts

• 18% of hiring managers will 
immediately send candidates to the 
“No” pile

Fix

• Analyze job description and add the 
key words that match the skill set the 
employer is looking for



6. Too much information

Facts

• 17% of hiring managers believe that 2 
pages is too long 

Fix

• Try to condense resume to one page 
or concentrate the work experiences 
that relate to the position towards 
the top 

• Keep it relevant and recent







USING SOCIAL MEDIA
FOR YOUR BUSINESS

DREW QU INONES
C O N T E N T  M A N A G E R





SOCIAL MEDIA STRATEGY

SUPERIOR QUALITY
CUSTOMER FOCUSED
INDUSTRY EXPERIENCE

2015 Screenshot 2020 Screenshot

CORE VALUES



SOCIAL MEDIA TIPS

When an intern thinks they
dropped their keys in a road case.
#InventoryDay #4Wall

Be Creative & Have Fun!



SOCIAL MEDIA TIPS

Is it still art if you use gaff tape?

Jump on current trends & relate 

them to your service or industry.



SOCIAL MEDIA TIPS

How many times do I post a week?

Do likes really matter?

Should I pay for followers?



SOCIAL MEDIA SPENDING – FB ADS

Step 1 – Create a Facebook Business Page

Step 2: Make sure your website has your Facebook Pixel Code installed!



SOCIAL MEDIA SPENDING – FB ADS

Step 3: Creating Audiences – Custom & Lookalike



SOCIAL MEDIA SPENDING – FB ADS

Step 4: Create Your Ad



PAGES TO FOLLOW

Ever yth ing Stage L ight ing, Stage Audio,  Freelancers

(FB Groups)

Soundgir ls.org

LimeLight Wired (Instag ram)



Networking 

Networking events 

Industry Specifics groups/clubs 

Partner with others in the business 

Internships 

Volunteer 



AB-5

CA Labor code 
2750.3

• A) The person is free from the control and 
direction of the hiring entity in connection 
with the performance of the work, both 
under the contract for the performance of 
the work and in fact; 

• B) The person performs work that is 
outside the usual course of the hiring 
entity’s business; and  

• C) The person is customarily engaged in an 
independently established trade, 
occupation, or business of the same nature 
as that involved in the work performed 



Independent 
Contractors

Freelancers



Independent Contractor v. 
Freelancer 

• Independent Contractors and 
Freelancers both control 
their own schedules

• Freelancers can be 
Independent Contractors or 
Employees

• As a Freelance Employee, 
you are subject to state labor 
laws

• Tax & Withholding  
Implications

• As an Independent 
Contractor, you don't 
automatically receive:
• Minimum Wage 
• OT pay
• Unemployment Insurance
• Workers Comp



Independent Contractor v. Freelancer
• WORK FOR HIRE agreements are usually 

required for Independent Contractors

• This means you give up any copyright 
claims you may have on the work you 
produce.

• The work of Employees (freelance and 
full/part time) automatically belongs to 
their employer.

• DEAL MEMOS - Get it in writing!

• Deal memos offer protection and 
clarity

• Simplified Contracts - samples are 
online (will distribute a sample with presentation) 



Questions to Ask Yourself

• Freelance Employee vs 
Independent Contractor? Do you 
know the pros and cons of 
each?

• Why do you want to start your 
own business?

• How big of a company do you 
want to own in 5 years? Helps 
inform the type of business 
structure you set up now.



What type of business will you have?
Employees?
Equipment?
Location (your location, the client's location, out of state?)
Long Term Goals?
What liability are you exposed to in your work?
What are your expected earnings, deductions, and expenses?
Willingness to deal with compliance, administrative, and 
other business obligations?

Freelance Employee vs Independent Contractor - what makes 
sense for your situation?
Cash flow
Business Deductions for equipment, health insurance, etc
Retirement Planning - SEP IRA, Solo 401K and other qualified 
plans

Ownership Structure Can affect
Who can own your company
If you can sell your company, and what the requirements are 
to sell it
Taxes that the company must pay
Ability to get credit and financing
Your personal liability
Do your research! CONSULT A TAX ADVISOR AND/OR AN 
ATTORNEY





There are HARD 
COSTS to start a 
business

• Least Expensive - File the documents yourself

• STATE FILING: California Secretary of 
State. www.sos.ca.gov

• FEDERAL EIN: www.irs.gov

• LOCAL FILING: City of Los Angeles. 
Www.latax.lacity.org

• Mid-Range Cost - Use a service to file the documents 
for you (they provide checklists and reminders)

• for example: Legal Zoom, Corpnet, Swyftfilings, 
Nolo

• Most Expensive - Hire a professional

• Accountants often more affordable than 
attorneys, but both can have a place.

• Partnerships greatly benefit from legal 
agreements

http://www.latax.lacity.org/






Business 101
1) Create a business plan-Know your "WHY"

2) Know how to run a business
1. Organization Type you should be
2. Taxes
3. The Books
4. Insurance-What it is, what you need, what it doesn’t cover
5. Know what you can do, and what you need to outsource-Accounting, taxes, insurance, legal etc

3) Market yourself
1. Look the part
2. Develop your Identity

1. Join organizations, use social media, design a portfolio, write a blog

3. Practice your pitch
4. Know your audience and how to relate to them

4) Know your worth and value
1. Believe it and sell it

5) Keep focus on your goal, and what might happen in 1-2-5-10 years. Pivot when necessary!

6) Keep educating yourself





Notes on Income 
Statement

The purpose of the income statement is to report a 
summary of a company's revenues, expenses, gains, 
losses, and the resulting net income that occurred 
during a year, quarter, or other period of time.

Income Statement Accounts: Summary description:

Gross Revenue
Total dollar amount of sales of goods and services billed to a 
customer

Cost of Sales cost of goods (or products) sold (COGS), and cost of services

Gross Profit '(C)
represents the difference between gross revenue (A) and the cost of 
sales (B). (A-B=C)

Selling, General and Administrative Expenses '(D)
Often referred to as SG&A, these are a company's operational 
expenses. The cost to run the business regardless of volume of 
revenue.

Operating Income '(E)
Deducting SG&A from a company's gross profit produces operating 
income. This figure represents a company's earnings from its normal 
operations. (C-D=E)

Net Income
This is the bottom line, which is the most commonly used indicator of 
a company's profitability. Taking out taxes, interest



• Make sure you are negotiating with the decision maker
• It is ok to ask if they have authority to negotiate your contract or pay.

• Realize that negotiations aren’t about winning and losing, they are not a battle!

• Do all you can to show the other side you are negotiating in good faith and collaboratively.

• Become genuinely interested in what is driving the other side
• Understand their goals, motivations and wants. Connect with them.

• The world is small-you will meet again!

Tips for Negotiations



• Mirror the other person
• Through body positions and even speaking

• If they say, “I really can’t pay you $500 a day” You would mirror back the last few words they 
used, and then wait. “Pay me $500 a day?”

• If they sit back and cross their arms, do the same.

• Keep your voice positive, yet calm

• Silence can be golden!
• If the other person offers something up, sit and wait before responding.

• If they say, “I can’t pay you $500”. Just wait, pause, see if they start filling in the empty 
space with reasons, details OR start negotiating against themselves.

Tips for Negotiations



• Understanding, through empathy, creates a better environment
• Put yourself in their shoes

• You may learn you are saying THE SAME THING!

• Structure your questions as "how" and "what" questions. These beg to be 
answered. "Why" questions can lead to defensive behavior.
• If the other person says, “I can’t pay you $500”. You could pause, see if they add more, and then 

respond with “How am I supposed to take half of what I’m used to making” or “What happens if 
I take this reduced rate”. Do not respond with “Why would I take that amount”

• Know your floor, when you must walk away.
• Have your information on why you can’t take below a certain amount

• Do not react badly if they can’t meet that price-just let them know you are too far off and while 
you want to work together, this situation doesn’t seem the best way to do it, for either of you.

• Be willing to walk away!

Tips for Negotiations



Thank you! 


